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FIRST Leap: Kudos to the Government…

Granting licenses go Private FM players in 
phases



Ad fare!



Add revenue growth across media…
(2006 vs 2005)
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Advertising Revenues ‘05 vs ‘06
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Product Categories: Gaining Weight…



Advertisers: Who’s Who!

Q1 2007



Brands: The HEAT is on…!

- Q1 2007Opting for Radio – Q1 2007



Can we see a new growth 
trajectory…

Enter Measurement! 



What should a robust RADIO measurement answer?

• How much is required when one plans marketing 
communications investments on Radio?

• Should Radio serve as a tactical (promotional activity) 
only or strategic tool for brand building too?

• On audience reach and ad spends, how do I stack up 
against my competition?

• What are the peak listening times for my brand target 
groups? 



WE estimate, the current ad contribution 
of 3% by radio should double in the next 

THREE YEARS!



THE MOVERS AND SHAKERS of 
the INDIAN RADIO INDUSTRY are HERE!

WE will hear it from THEM!

Before that…some details about the 
NEXT Giant Leap by the Indian Radio 

Industry!
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