
Reaching the Elite
Measuring the viewership of those who matter



The Objective

“To create a Top-end TV 

panel, an up-market 

panel to understand the 

viewing characteristics 

of the Elite”



Precedence of Upscale, up-market Studies

India & Abroad



Latin & C.America
TGI Latina

Other Syndicated Upmarket Surveys are not 

Peoplemeter Panels

Europe
EMS - Top 20%

Europe 2000 - Top 4%

EBRS - Top 0.4%

Trade Leaders Survey

Global
Capital Markets Fin. Managers

IATS Air travellers

Asia-Pacific
PAX - 10% in capitals

ATMS - Top 13-14%
ABRS - Top 180k

1. None Of these 

were Panel

based studies 

2. None of them had 

measurement of 

TV Viewership 

Habits as focus



TAM India has created HISTORY!!!

First Elite Online 

Peoplemeter 

Panel in the 

World!!!



Slicing Upscale (Best Variable)

SEC A1

&
Air Conditioner

&
Personal Computer

&
Car



Thank You!!!
A Tam Media research Presentation


