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Date: July 21, 2004

Key Findings:
· The Euro final viewership had a skew of 80:20 in favour of the males as compared to the FIFA final that had an almost equal viewership split between male and female viewers

· The profile of viewers for the Euro final was more upscale as compared to the FIFA final with 70% SEC A & B viewers as compared to nearly 50% for the latter

· Mumbai accounted for 70% of the total 6-metro viewership for the recently held Men’s Wimbledon final.

· 50% of viewership for the Wimbledon Men’s final came from SEC-A
It’s been raining “Sports”!!! The Indian Sports fans couldn’t have asked for more, with India registering its first ever Test series win in Pakistan, the underdogs Greece steamrolling every opposition team at Euro 2004, Schumacher outpacing other pedestrian drivers and Federer well on road to emulate Pistol Pete at Wimbledon! With so much Sports action already on air and even more to hit the Television screens with India taking on the Aussies and Pakistan in Holland, the rest of the world in England for the coveted Champion’s Trophy, and the Olympic torch returning to Greece after a gap of 108 years, we at TAM Viewership resume our unending innings on providing the media industry with insights!
A mere look at the following chart gives an indication of the quantum of viewership that cricket commands in India. Looking at the major events across sports, one can clearly see that there is no better sports vehicle than cricket to reach out to the masses!
[image: image6.png]MEDIA RESEARCH




The main focus of this newsletter would be the recently concluded EURO ‘04 as it generated a lot of interest among the media planners and advertisers. Let’s see if the viewers responded positively to hugely publicized event. Along the way, we will also try to figure out the sports preferences of the viewers in the six metros by studying the viewership patterns during other major sporting events as well. 
But are all the six metros equally receptive to the various sports?  On the one hand, the following chart vindicates the common knowledge that the Bengalis’ love for Soccer is unparalleled in India and on the other, it demonstrates that the Mumbaikars account for huge chunk of Tennis viewership. According to the latest TAM data for the recently held Wimbledon Men’s final, the Mumbaikars accounted for 70% of the total 6-metro viewership. 
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In the above chart, the top-most bar shows the proportion of viewers across the six metros. The chart precisely brings out the fact that the viewership dispersion of cricket is right in line with the population dispersion across the six metros, a further testimony to the ubiquitous status that the sport enjoys in India. But what might be of interest to the advertisers contemplating investing monies during the Olympics is the fact that the viewership of the Opening Ceremony of Sydney 2000 was also uniform across the six metros, albeit with a much smaller viewership base.
But the million dollar question that sportscasters and advertisers seek an answer for is with respect to the demographic profile of the viewers. The next chart gives ample evidence about the fact that sports is an ideal platform to communicate to the decision-maker (the elders in the family), as viewers above the age of 35 account for the maximum viewership. Except for cricket again, which transcends all geographical and age barriers, Soccer, Tennis and Olympics seem to be preferred more by the older segment of viewers. Certainly no kidding when it comes to sports!!!
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Now, let’s have a look at the profile of viewers by socio-economic-classification. TAM numbers reveal that the men’s Wimbledon final this year between Federer & Roddick delivered the most upscale profile with a 50% SEC-A viewership in comparison to the other events under analysis. 
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Another significant thing worth noting is that although the viewership of Euro ’03 was much lower than the FIFA World Cup, the event did deliver a more upscale profile (70% SEC A/B) as compared to the World Cup (52% SEC A/B).

Continuing with our special focus on Euro 2004, the one thing that does stand out is the predominantly male viewership for the Euro 2004 Final. While the FIFA final witnessed a near equal split among males and females, the EURO final certainly didn’t catch the fancy of fairer sex. 
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We at TAM Viewership will continue updating you and enriching your knowledge with more such analysis on the latest trends in viewership in the days to come! 
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