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The ‘L’ (Laloo) Factor

Viewership Analysis of Railway Budget 2004
The Railway Budget presented by Shri Laloo Prasad Yadav on August 6, 2004 recorded the largest Viewership than any other Railway Minster in the last three years. Let’s see the extenmt to which the ‘L’ factor influenced Viewership.
Stated as under is the Viewership trend of the live telecast of railway budget in 6 metros indexed on 2002
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A comparison of the profile of viewers of Mr Laloo Prasad Yadav’s Railway Budget this year and the profile of viewers of Mr Nitish Kumar’s Railway Budget 2003 shows us the following:
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Sec C and Sec D/E constituted for almost 86% of the Viewership up from 21% for the last railway budget and consequentially Sec A and Sec B dropped from 78% to only 13% clearly and indication of the strong hold that Mr Laloo Prasad Yadav has over the masses. 

A look at the age group break up reveals that he rules over almost everyone even the kids
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Let’s see what has been the Viewership split across males and females:
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Let’s see how has Mr Laloo Prasad Yadav faired in different states and zones:
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Punjab + Chandigarh + Haryana news + DD1 93

Uttar Pradesh news + DD1 77

Andhra Pradesh news + DD1 72

West Bengal news + DD1 50

 Delhi  news + DD1 36

 Kerala news + DD1 25

 Karnatka news + DD1 11

Rajasthan news + DD1 8

 Gujrat news + DD1 4

Madhaya Pradesh news + DD1 -4

Tamil Nadu news + DD1 -5

Maharashtra news + DD1 -10

Orissa news + DD1 -70

TAM Peoplemeter System  

                                                                             TG: All CnS 4+ 

Budget Date: 06/07/2004                               Comparision days: Last Four Tuesdays Prior To Budget

           Time Band 12.00 to 14.00                                                              Time Band 12.00 to 14.00


[image: image9.emf]Zone Channel

% Increase/ Decrease On Railway 

Budget Day When Compared To The 

Average of Last Four Tuesdays

North Zone news + DD1 26

South Zone news + DD1 24

East Zone news + DD1 15

West Zone news + DD1 -5
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The Viewership has tripled from 2002 to 2004 and has shown almost 75% increase since the last year and to add to this not only has the Viewership time gone up but the total time on analysis of the railway budget has also gone up by almost three times, some of this increase can of course be discounted as there has been an increase in the number of news channels. But if we look at an average of the total time devoted to special analysis of the railway budget across the news channels we see the following trend.
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