
-

Understanding Viewership behavior in the 

Newly introduced Markets

Assam, Bihar & Mah LC1



-

Session Flow

ÅCS Penetration in New Markets as compared to HSM and 

other markets

ÅComposition of Demographics within New markets as 

compared to other markets

ÅHow is the Viewership from New markets different from the 

neighboring strata

ðQuantum of Viewing

ðContent preference



-

The new markets (Bihar 1Mn+, Assam 0.5Mn+ and Mah LC1) 

constitute 4.1% of the All India CS Universe

Source: NRS 2006 (For 2007 -08) & TAM Listing Exercise (2009)



-

Maharashtra  LC1

Compared with Mumbai, Mah 1Mn+ & 

Mah .1 to 1Mn



-

What is the size of Mah LC1 and the 

quantum of TV consumption?



-

Mah LC1 constitutes 15% of Maharashtra

Source: NRS 2006 (For 2007 -08) 

& TAM Listing Exercise (2009)



-

Sampling as well as consumption levels of Mah LC1 

are higher than that of Mah 1 Mn+



-

Analyzing the Content & Daypart 

Preferences across Strata



-

Compared to Mah .1 to 1Mn, share of Marathi Channels is lesser in Mah LC1 

whereas Hindi Movies garner  higher share than Marathi GEC in Mah LC1



-

Fragmentation in Mah LC1 is lower than the higher Strata



-

Afternoon consumption of TV in Mah LC1 is significantly 

higher than HSM as well as Mah.1-1 Mn



-

How different is the profile of Mah LC1 when 

compared to Mah .1 to 1Mn?



-

TV Viewing is skewed towards CS 35+ in HSM and Mah .1 to 1Mn but the 

audience profile is proportionate to the Universe proportions in Mah LC1



-

SEC CDE Proportions of Mah LC1 are higher than Mah .1 to 1Mn



-

Contribution of Males to viewership is higher in Mah LC1



-

To Sum Upé

ÅThe consumption levels of Mah LC1 and the other Strata are 

similar whereas the preferences on TV are different

ÅMarathi GEC share is higher than that of Hindi Movies in all 

Maharashtra strata except for Mah LC1

ÅHindi Channels (GEC, Movies & News) garner a share of 

more than 60% in Mah LC1



-

Assam .5Mn+

Compared With WB 

1Mn+ & WB .1 to 1Mn



-

What is the size of Assam .5Mn+ and the quantum 

of TV consumption?



-

The C&S & NCS Universe proportions of Assam .5Mn+ are 

similar to that of WB 1Mn+

Source: NRS 2006 (For 2007 -08) 

& TAM Listing Exercise (2009)



-

Assam .5Mn+õs Weekly reach is lower than both strata of WB, the 

consumption levels are comparable to other Markets



-

Analyzing the Content and Daypart 

Preferences



-

Consumption of Assam .5Mn+ is spread across different 

genres ðmore than that of HSM and West Bengal



-

Fragmentation in Assam .5Mn+ is higher than WB 1Mn+ and 

WB .1 to 1Mn



-

Unlike other markets the primetime viewership buildup in Assam is 

gradual. The viewership peak is lower than the other strata



-

How different is the profile of Assam .5Mn+ when 

compared to WB 1Mn+ & .1 to 1Mn?



-

Across markets TV viewing is skewed towards older age groups whereas 

in Assam it is skewed towards the younger age groups



-

SEC ABõs share in the universe is highest for Assam .5Mn+. SEC Profile 

of Assam .5Mn+ is aligned with the universe proportions



-

Contribution from males is higher in Assam than WB



-

To Sum Upé

ÅViewership in Assam .5Mn+ is skewed towards younger age 

groups

ÅCompared to HSM the viewership of Assam .5Mn+ is spread 

across more Channel Genres

ÅHindi Channels (GEC, Movies & News) are consumed the 

maximum in Assam with about 60% share



-

Bihar 1Mn+

Compared with UP 1Mn+ 

& UP .1 to 1Mn



-

What is the size of Bihar 1Mn+ and what is the 

quantum of TV consumption?



-

The C&S & NCS universe proportions of Bihar 1Mn+ are 

similar to that of UP 1Mn+

Source: NRS 2006 (For 2007 -08) 

& TAM Listing Exercise (2009)



-

Though the Reach Levels are similar, Bihar 1Mn+õs time spent levels 

are higher than that of both UP 1Mn+ and UP .1 to 1Mn



-

Analyzing the Content and Daypart 

Preferences



-

Bhojpuri channels share is marginal compared to that of Hindi 

Channels. About 70% of the TV viewing goes to Hindi Channels



-

Bihar has the least fragmentation when compared with 

HSM, UP 1Mn+ and UP .1 to 1Mn



-

While the maximum viewership for UP.1to1Mn is at 20:30, the 

maximum viewing for Bihar 1Mn+ happens at 21:30



-

How different is the profile of Bihar 1Mn+ 

when compared to UP 1Mn+ & UP .1 to 1Mn?



-

Across markets TV viewing is skewed towards older age groups whereas 

in Bihar 1Mn+ it is skewed towards the younger age groups



-

Bihar 1Mn+, similar to UP 1Mn+ has a higher share of SEC AB than HSM


