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About The Study
Obj ect ive

Understand the DTH phenomena as it stands, come Feb 
2006

Cover & Methodology
St ructured quest ionnaire administered on the IMRB 
Household Panel
Covers 13 States (Urban+Rural) + Delhi + Guwahati

119 Towns
Sample Size 66,636 homes

Survey Period
February 2006



Structure of the Presentat ion

in the digital era

Points to the panel discussion



TV Owning Homes in India:

117 Million

Number of Cable & Satellite Homes:

71 Million ~ 58% of TV Owning 

Number of DTH Homes:

2.26 Million

Number of Cable operator Set-top box Homes:

0.8 Million

Source: IMRB & TAM S-Group Study & Estimates



Urban OR Rural ?



Largely Rural, Dish & DD Direct penetration contrasting

Source: IMRB & TAM S-Group Study & Estimates





DTH penetration exhibiting interesting disparities

Source: IMRB & TAM S-Group Study & Estimates



Excluding the outliers



A large cluster of states yet to t ick

Source: IMRB & TAM S-Group Study & Estimates



Relationship between Cable & 
DTH penetrations



Urban: DTH appears to dove-tail C&S



Rural:



Relationship between Cable & DTH 
penetrations

Profile of DTH subscribers



Lower SECs lead in the urban areas while the higher SEC take 
command in rural




